The smarter way to connect
with your customers.

chorleycitizen.co.uk

Our vision.

Our mission.

Be the marketing partner businesses
trust to drive their success.

Build the most comprehensive and best
performing solutions that deliver results.

The name is new – but we’ve been
a part of your community for
generations.

It hasn’t replaced the name of your
local Newsquest newspaper and its
website, but it encompasses all the
things that we can offer besides.

LOCALiQ is the name for all that
Newsquest does today, from
trusted local newspapers and
websites to digital marketing
services that can help you reach
new customers as you’ve never
been able to reach them before.

Those services include online
advertising and best-in-class
digital marketing, backed by a huge
amount of data gathered from our
1.5 million local campaigns and 30
million monthly users.

LOCALiQ is the name that brings
together your trusted local news
brand with the smartest digital
marketing around.

Put our experts to work for you and
we believe you’re hiring the best
marketing partner a business can
have.

Source: Publisher’s Statement 2018

localiq.co.uk

What is...
The journey your local customer takes is
complex, but your marketing doesn’t have
to be. Let us put our intelligence to work
for you.
LOCALiQ offers all the solutions you need
to reach local customers:
•
•
•
•
•

Build your presence
Drive awareness and leads
Grow your audience and connect
Manage your leads and customers
Know what works

200
websites

Almost 30 million unique
browsers, generating over 213
million + page views every month

Newsquest’s online monthly
unique visitors across
desktop and mobile would
fill the O2 Arena in London

1,300
times over

over

6
million
readers in print
across the UK

6.2
million

Newsquest reach more
than 6.2 million followers
across social media
platforms

We know your community like no one else.
No matter your goals, we can get you there.

Source: Publisher’s Statement 2018

localiq.co.uk
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Why multimedia?
To align with changing consumer
behaviour and ensure you stay ahead of
the competition, our company has evolved
from solely print to multimedia solutions.
We provide integrated solutions that take the best of both
digital and print advertising to help you reach the right
audience.
People engage with newsbrands across multiple devices
every day; reinforce your message across multiple
platforms for a more effective campaign.

The intelligent
way to reach
local consumers.

5 reasons to add digital...
Mobile.

Innovative.

Brand build.

Engaging.

Reach.

Reach an audience on
the go, when they are
making purchasing
decisions.

Eye-catching
creative solutions
designed to prompt
user response.

Build your brand
in a responsive
environment.

Digital advertising
allows users to
respond and interact
with your brand.

Reach a bigger
audience and access
a wide range of
demographics online.

localiq.co.uk

planner, we can
help your business
take off

Aerial & Satellite Services
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Joinery

Sewing Machines
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Electricians

Hypnotherapy

BOOKS WANTED Large
and small collections
bought. Contact Richard
on 01254 247874

Articles Wanted

Building Services

Cats

Aerial & Satellite Services

‘Playing live

If you’re a party
planner, we can
help your business
take off

By TONY DEWHURST
Feature writer

THE more the short,
glorious life of Joy Division
is weighed, the more
incredible it seems that this
tight-knit group functioned
so well for so long.
Peter Hook’s Joy Division
memoir, Unknown
Pleasures: Inside Joy
Division, teems with
anecdotes about the
Manchester band, evoking a
near-past when the pinnacle
of a band’s ambition was a
session on John Peel or the
front cover of the NME.
But it was the death of Joy
Division’s lead singer, Ian
Curtis in 1980, that
inevitably haunts this tale
about a band that remain
one of the most influential
and revered groups in
British music.
“What gets me sometimes
about the deification of Ian
Curtis is that it suggests a
real division between Ian
and the rest of the band that
in reality wasn’t there,” said
the co-founder of Joy
Division and New Order,
who will be playing New
Order albums Technique

Gardening &
Landscaping
Joinery

Sewing Machines

Rooﬁng ServicesCarpet Cleaning

Whatever you do, call
0845 1999 830 or visit
zoominleaflets.co.uk

Articles Wanted
Electricians

Plumbing & Heating

Rooﬁng Services

Pets For Sale
Domestic
Appliance Repair

BOOKS WANTED Large
and small collections
bought. Contact Richard
on 01254 247874

Articles Wanted

Building Services

Cats

Reach a bigger local audience than ever before.

Whatever you do, call
0845 1999 830 or visit
zoominleaflets.co.uk

Rooﬁng Services

Pets For Sale

Domestic
Appliance Repair

WHY CHOOSE THE CHORLEY & LEYLAND CITIZEN?
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Motors

in association with
Search over 100,000 cars at www.exchangeandmart.co.uk

Stylish design with superb connectivity

In the ever-changing world of media, The Chorley & Leyland Citizen remains the go to local newsbrand in the
area that it serves. It is a powerful force for our loyal followers seeking trusted local news content all day long.
Whether reading their weekly print copy on the train, checking our social media channels at lunchtime or
browsing our up-to-the-minute website in the evening – we’re here for our readers 24/7. It is a title which
appeals to a diverse demographic and will continue to attract an audience that has the disposable income to
invest in your goods and services; a target audience perfect for your business.

The fastest Vauxhall Insignia, this
GSi model, isn’t quite as wild as its
Insignia VXR predecessor was but
it’s smarter and arguably faster in
the real world. Four wheel drive is
still a key part of the package but
this time round, there’s the option
of diesel as well as petrol power,
with near 150mph performance
either way. Plus hatch and estate
options, a slicker 8-speed auto gearbox and some clever electronics to
get torque to the tarmac. It’s a lot of
car for under £35,000.
Given this Insignia GSi’s lack of
the throaty V6 powerplant used in
its VXR predecessor model, you
might be surprised to hear that
Vauxhall has timed it as being faster around the industry’s benchmark test track, the infamous
Nurburgring Nordschleife; 12 seconds faster in fact. That’s quite a lot
for a car fronting up with 65PS less
power. But of course it’s not what

you have but how you use it. This
GSi model’s sophisticated intelligent all-wheel drive system uses a
state-of-the-art rear torque vectoring system. Here, a clever twinclutch set-up - the so-called
‘Twinster diff ’ - can apply torque to
one or both of the rear wheels independently. When cornering quickly,
more torque is sent to the outside
rear wheel, improving traction and
ensuring that there’s far more of a
feeling of precision when you turn
in.
Two GSi engines are available this
time round, both mated to a freshly
designed, super-slick 8-speed auto
gearbox that comes with the requisite steering wheel paddles. The
petrol unit we’ve so far referred to
manages 400Nm of torque and
62mph from rest in 8.4s (about a second and a half slower than the old
VXR). Alternatively, there’s a much
less sporty-feeling Bi Turbo diesel

Proud to serve the local
community for more than...

Facts at a glance

variant with 210PS, though this
derivative does offer 480Nm of
torque and improves the 62mph
sprint time to 7.4s. Either way, the
brand’s ‘FlexRide’ driving modes
system is standard, complete with
adaptive damping.
There’s been a subtle change of

emphasis in the move from VXR to
GSi branding for this hot Insignia but that’ll probably net this variant
more sales. It doesn’t have the
smart street presence of smart
premium German rivals, but it’s
arguably as capable as any
of them.

31 years

EXPLORING THE POWER OF LOCAL MEDIA...
The Chorley & Leyland Citizen celebrates the best of a proud region; sport, entertainment, leisure, retail,
property, motors, jobs and much more. It is the ultimate weekly print and 24/7 online guide to what is happening
right here, right now. Concise, relevant and engaging, brought to local readers through online, social media and
print – giving advertisers a true multimedia approach to their marketing campaign. Our marketing opportunities
encompass the very best of our cutting-edge digital marketing services portfolio, traditional print advertising
and consultative approach to ensuring we deliver a truly well-structured marketing campaign for you.

Established:

1987
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Landscaping

Carpet Cleaning
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Sam’s return proves

Christmas is all
set to sparkle
CHRISTMAS kicks off in
spectacular style at Derian
House’s Winter Sparkle event,
taking place on Sunday, 10am to
4pm, at Astley Park in Chorley.
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to be Test highlight
regain post
By FRANK TURNER
Newsquest Sport

Council could
have second
chief in 3 weeks
By PAUL FAULKNER
lancsnews@nqnw.co.uk

Drone footage to
bring in business
DRONE footage, search engine
optimisation and social media
engagement are three ways
South Ribble Council hopes to
attract business to the borough.
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SOUTH Ribble Borough Council
could have its second leader in less
than three weeks – if a new bid for
the top job is successful.
An extraordinary meeting of the
authority has been arranged for
tomorrow, at which members will
vote on a call for the Conservative
former leader Margaret Smith to be
reinstated to the post.
That would see the removal of
Labour’s Paul Foster, who has been
leading the borough since October
15.
He was installed at another
specially-convened meeting
following the resignation of Mary
Green, who had been running the
authority since April.
But nine Conservatives did not
attend the debate, meaning the
group had insufficient numbers to
block the appointment of the
Labour leader.
It led to the unusual scenario of a
Conservative-majority council
being taken over by a Labour

Turn to page 3

Labour’s Paul Foster, who has been leading the borough since October 15

SAM TOMKINS caught the eye
and was a try-scorer on his return
from a four-year international
absence as England beat New
Zealand on Saturday.
The former Wigan full-back,
who has joined Catalans Dragons
for next season, was back from
the international wilderness for
the first of the three-Test series.
Tomkins, who started playing
for Chorley Panthers when he
was aged seven, had not played
for England since the 2014 Four
Nations Series, initially because
of a series of injuries.
But he never gave up hope of
returning to the international
scene and has been a model of
consistency for his club this
season, playing in all but two of
their 24 league and cup matches.
Tomkins gave England a perfect
start at Hull’s KCOM Stadium
with his third-minute try, his 18th
for his country.
His young former Wigan teammate, Oliver Gildart, scored the
match-sealing trey on his debut.
The only disappointment for
England was the loss of captain,
Wigan’s Sean O’Loughlin with a
recurrence of a long-standing
calf injury just 14 minutes into
the match. Saturday’s hardwon18-16 victory sets up the
series nicely as attention turns to
Anfield for the second encounter
on Sunday.
Man of the match Elliott
Whitehead says England will be
prepared for a New Zealand
backlash after helping his side
draw first blood in the series.
“We knew what they were going
to bring, they had a great
performance against Australia

Football and
ﬁreworks at
Ewood Park
England’s Sam Tomkins scores his team’s opening try during the ﬁrst Test against New Zealand in Hull
two weeks ago,” said Whitehead,
the former Bradford and
Catalans Dragons second rower
who now plays for Canberra.
“But we trained really well and it
showed. Our forward pack did
really well to get on top and we
got some metres down the
middle. They didn’t play bad and
they’re going to want to get a win
to make it one-all.”
Without 10 members of his
World Cup final team because of
injury and retirements, England

head coach Wayne Bennett was
delighted with the performances
of the newcomers which he says
demonstrates the strength in
depth at his disposal.
There were encouraging
displays from Gildart and the
three other newcomers in 2018,
Luke Thompson, Jake Connor
and Tommy Makinson. Bennett
singled out Makinson, who was
chosen as the players’ player of
the match, but the St Helens
winger insisted it was a team

effort. “It’s not about
individuals,” he said. “We play
for our country because we want
to put our best foot forward and
get the win.
“That’s what it’s all about, the
passion and courage each one of
us takes into the game. Team
work and togetherness got us
over the line. We spoke about
getting the series off to a good
start. But we won’t get ahead of
ourselves.They will improve, as
hopefully will we.”

Injured Lawes set to miss England’s
Autumn opener against South Africa
COURTNEY Lawes appears
destined to miss England’s
autumn series opener against
South Africa because of a
back problem.
Lawes left the squad’s
Portugal training camp on
Friday to return home in
order to receive specialist
treatment on an injury that
initially flared up before
Northampton’s defeat by
Leicester on October 6.
The British and Irish Lions
lock pulled out of the game
during the warm-up after
suffering a back spasm that

Saints director of rugby
Chris Boyd revealed was the
result of sleeping in a hotel
bed that was too small for his
6’7’’ frame.
“Courtney had a walk
through on Wednesday and
realised it wasn’t right. Our
medical team got on to it
straight away,” England head
coach Eddie Jones said.
“He was investigated here,
we couldn’t get the required
treatment here so had to send
him back. We’re hopeful he’ll
do some light training on
Tuesday.”

localiq.co.uk

Courtney
Lawes appears
destined to
miss England’s
autumn series
opener against
South Africa

SATURDAY’S visit of QPR has
been themed as a ‘Football and
Fireworks’ event as Rovers
celebrate the club’s 143rd birthday.
The occasion coincides with
Bonfire Night and Diwali, the
Hindu festival of lights, with a
fireworks display set to take place
behind the Riverside Stand at
5.15pm.
Rovers host Steve McLaren’s
in-form side in the Championship
on Saturday (3pm), with adult
tickets available from £21, £15 for
concessions, £7 for Under-18s and
£5 for Under-12s.
There is free relocation for
season ticket holders in the
Riverside to other areas of
the ground (up to 12noon on
matchday) for the best view
possible of the post-match
fireworks.
Season ticket holders who don’t
wish to relocate and/or supporters
who wish to purchase match
tickets in the Riverside Stand will
be accommodated in the lower tier
of the Darwen End after the game.
The club are running a number
of other offers on the day
including discounts of up to 25 per
cent on all food and drink served
on the concourse, non matchday
prices in Blues on all food and
drink and 25 per cent off the away
kit in the Roverstore while the
club will be handing out 2,000 glow
sticks.
Tickets are available from the
Roverstore at Ewood Park, online
at eticketing.co.uk/onerovers or by
calling the ticket office on 01254
372000.
Supporters will not be able
to walk around the back of
the Riverside Stand due to the
fireworks display after the game.

CAR: Vauxhall Insignia GSi
PRICES: £32,975-£34,875
– on the road
INSURANCE GROUP: TBC
CO2 EMISSIONS:
186-199g/km
PERFORMANCE:
[Grand Sport 2.0 Bi Turbo
diesel] 0-62mph 7.4s / Max
Speed 145mph
FUEL CONSUMPTION:
[Grand Sport 2.0 Bi Turbo
diesel] (combined) 38.7mpg
STANDARD SAFETY
FEATURES: twin front, side &
curtain airbags, ABS, ESP
WILL IT FIT IN YOUR
GARAGE?: [Hatch] length/
width/height
4897/1863/1455mm

and Republic in their
entirety at Clitheroe’s Gran
Theatre next month with h
band The Light.
“He was just one the lads,
you know. The first time I g
talking to him was at the Se
Pistols show at Manchester
Electric Circus and he was
just a kid with ‘hate’ writte
on the back of his donkey
jacket.
“Ian was happy a lot of th
time and was sincerely
happy about Joy Division’s
success and the hard work
that we’d put in.
“He was a very generous
person, certainly not a
morose man and a very
generous individual to wor
with.
“After working with a lot o
people over the years, you
don’t meet many folk who
have his attitude. I
remember him fondly.
“Every time I play Joy
Division and New Order,
though, I do feel wounded.
“But playing live is still a
very healthy drug and my
great passion.
“It is about escaping the
world because the world can
be a bad, bad place.”
A rock and roll mythology
grew up around Joy

Reach a bigger local
audience than ever before.
Wednesday, October 31, 2018
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Christmas is all
set to sparkle
CHRISTMAS kicks off in
spectacular style at Derian
House’s Winter Sparkle event,
taking place on Sunday, 10am to
4pm, at Astley Park in Chorley.
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Council could
have second
chief in 3 weeks
By PAUL FAULKNER
lancsnews@nqnw.co.uk

Drone footage to
bring in business
DRONE footage, search engine
optimisation and social media
engagement are three ways
South Ribble Council hopes to
attract business to the borough.
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In the North West
we can reach up to...
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Tory bid to
regain post
SOUTH Ribble Borough Council
could have its second leader in less
than three weeks – if a new bid for
the top job is successful.
An extraordinary meeting of the
authority has been arranged for
tomorrow, at which members will
vote on a call for the Conservative
former leader Margaret Smith to be
reinstated to the post.
That would see the removal of
Labour’s Paul Foster, who has been
leading the borough since October
15.
He was installed at another
specially-convened meeting
following the resignation of Mary
Green, who had been running the
authority since April.
But nine Conservatives did not
attend the debate, meaning the
group had insufficient numbers to
block the appointment of the
Labour leader.
It led to the unusual scenario of a
Conservative-majority council
being taken over by a Labour

Did you know?

of residents across
core local markets

Labour’s Paul Foster, who has been leading the borough since October 15

chorleycitizen.co.uk

1.3k+

Facebook followers

6.9k+

Twitter followers

ONLINE | MOBILE | SOCIAL MEDIA | PRINT | EVENTS | LEAFLETS
Source: Social media followers as at Nov 2018, Telmar data Sept 2018

localiq.co.uk

chorleycitizen.co.uk

Key circulation areas
and coverage.
Bamber Bridge

• Chorley • Adlington • Leyland
• Bamber Bridge
Leyland
Tarleton
Croston

Chorley

Adlington

localiq.co.uk

chorleycitizen.co.uk

Digital audience.
Our incredible range of digital solutions positions your
business in front of those people who are likely to buy.
Tracking a viewer’s previous browsing history, we
deliver your message to those individuals who have
recently been looking at content related to your
products or services. This means you could increase
your chances of enquiry by up to six times.

12.8k+

31k+

91%

60%
Own a tablet

Own a home computer

96%

Own a mobile

Unique Browsers
Per Month

Monthly Page
Impressions

*Source: Adobe Analytics Jan-Jun 2018 (monthly) average unique browsers/
page impressions.
**Source: TGI/Experian Ltd 2018 - based on % of households

localiq.co.uk
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Total audience.
Across the North West region we
can expose your business to this
extensive audience...
Every week we put hundreds of local businesses into
the hands of thousands of prospective customers.

547.9k
Print reader audience

23m+

Page impressions per month

Our fully integrated marketing campaigns are uniquely
developed to meet your marketing requirements.
The Chorley & Leyland Citizen utilises all departments
of Newsquest Media Group Ltd to map strategies for
meeting your objective.
Our agile, ever-evolving digital capabilities engage
your desired demographics with targeted online
marketing campaigns and content.
It’s our responsibility to ensure that content is king
- for both ourselves and our clients.

3.2m+

Unique browsers per month

Source: ABC/Adobe Analytics Jan-Jun 2018 (monthly) average unique
browsers/page impressions. Print reader audience based on JICREG Oct 2018

localiq.co.uk

Reaching
new heights

Combined online audience:

32%

Online audience growth
over the last 6 years.

14,000

12,810

12,000
10,000
8,000

9,710

6,000
4,000
2,000
0

Online audience
2012

Online audience
2018

Source: Publisher’s Statement 2012 v 2018 Online Audience

localiq.co.uk
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Audience data:
Age profile:
35%

18.5k+

17.4k+

35%
29%

30%
25%

25%

21%

20%

19%

17%

10%

10%
4%

Free copies
weekly

60%

72%

50%

60%
39%

40%
30%

28%

0%

30%

33%

55-64

6%

65+

Print

56%

ABC1

43%

C2DE

Online

32%
24%

AB
23%

20%
13%

10%

Monthly unique
browsers

45-54

40%

50%

20%

Monthly page
impressions

35-44

Socio-economic profile:
70%

12.8k+

10%

15-24
25-34

17%

12%

0%

Online

80%

31k+

16%

15%

5%

0%

Total weekly
readership

19%

20%

15%

5%

30%

30%

15%

20%

C2

10%
0%

C1
DE

Print

Source: Monthly Page Impressions/Unique browsers Jan-Jun 2018, Age/Socio profiles - JICREG data as Oct 2018.
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Search Engine
Advertising.
Reach more consumers
who are ready to buy.
•

Drive leads from local searchers on desktop, tablet and mobile

•

Expand your reach across all major search engines – not just Google

•

Get a low cost per lead and high ROI through conversion optimisation

•

Get ROI transparency including cost per lead details

Conversion Based Optimisation:
•

Optimising based on conversions such as phone calls, emails and tracked
web events

•

Increasing ROI by using the Bing and Google Publisher

•

Our Automation evaluates campaigns for both Pacing and Conversion
Based Optimisation and will make any necessary changes to bids to
accommodate pacing and optimal ROI

•

Focusing the budget on converting keywords to maintain
competitiveness and reduces non converting keywords

localiq.co.uk

Social Advertising:
Facebook & Instagram
Put the world’s leading social media sites
to work for your business with a powerful,
local advertising program on Facebook and
Instagram.
With best-practice ad-creative, detailed audience targeting
options, and expert campaign management, your advertising
program reaches the right target audience, drives measurable
results, and meets your unique business goals.

Key Benefits...
Generate cost-effective
brand awareness,
engagement, and leads
through Facebook &
Instagram

Meet your business
goals with creative
ads, calls to action,
and detailed targeting
capabilities

Get personal campaign
management and
optimised results from
Facebook “Blueprint”certified campaign
experts
localiq.co.uk

Search Engine Optimisation.
A customisable SEO solution ideal for businesses who
want to boost local presence and be found for relevant
searches. Our consultative, locally-focused approach
means we help establish your goals, then optimise your
website so you get found in local search results.

Key Benefits...
Drive more
visits to your
website from
organic search

Build a local
presence that
improves search
engine visibility

See ongoing work
and the results we
deliver through
monthly reporting

Below is a representative list of the SEO activities:
•

Directory listings & recommendation gathering

•

Publication of all business locations in 50+ U.K. directories
(including Google My Business, various news outlets and automotive
GPS systems)

•

Optimisation and maintenance of all NAP (name, address, tele) details

•

Monthly performance reporting

•

Keyword research

•

Search engine optimised content

localiq.co.uk

Sites.
Get found, get more contacts
and turn them into customers
A website that attracts web and mobile
visitors so they contact you.
Conversion and user friendly designs
to turn website contact into customers.

Elite: beautiful
and functional
sites for small
businesses,
built on a bestin-class web
platform.

Offering a range of custom digital solutions for
SMBs: Elite, Ecommerce and Custom

Prices from:
•

Rental: £249 / month

•

£1999 up front + £59 monthly hosting fees

•

Ecommerce: offering simple and highly-effective
Ecommerce functionality as an add on to our
“Elite” site offering. Prices from £2,599.

•

Bespoke: Multiple site, detailed custom
functionality, our Bespoke sites include solutions
that are individually built for the site based upon
your requests.

NB: Costs are subject to VAT charged at standard rate

localiq.co.uk

Lead Management, Marketing
Automation and Analytics.
Our LOCALiQ marketing software helps businesses
track their leads and turn them into customers.
With easy-to-use lead management, marketing
automation, and analytics tools, we help you make
the most of every opportunity to grow your business.

Key Benefits...
Lead inbox keeps you
up-to-date with the
latest leads and customer
prospects contacting
your business

CRM helps you
build customer
contacts over time
and manage your
customer.

Built-in email
marketing software
allows you to
construct complex and
sophisticated email
marketing campaigns
to your customer base.

Analysing ROI: our
technology gives you
insights into which
marketing channels are
working for you, and gives
you insights to understand
the customer journey.

localiq.co.uk
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Key platforms.
Online:
News

Print:
Sport
Classified
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‘Playing live is still my great passion’
By TONY DEWHURST
Feature writer

Articles For Sale

Electricians

Hypnotherapy

Aerial & Satellite Services

Joinery

Sewing Machines

Electricians

Education

Homes

Rooﬁng Services

Articles Wanted

BOOKS WANTED Large
and small collections
bought. Contact Richard
on 01254 247874

Articles Wanted

THE more the short,
glorious life of Joy Division
is weighed, the more
incredible it seems that this
tight-knit group functioned
so well for so long.
Peter Hook’s Joy Division
memoir, Unknown
Pleasures: Inside Joy
Division, teems with
anecdotes about the
Manchester band, evoking a
near-past when the pinnacle
of a band’s ambition was a
session on John Peel or the
front cover of the NME.
But it was the death of Joy
Division’s lead singer, Ian
Curtis in 1980, that
inevitably haunts this tale
about a band that remain
one of the most influential
and revered groups in
British music.
“What gets me sometimes
about the deification of Ian
Curtis is that it suggests a
real division between Ian
and the rest of the band that
in reality wasn’t there,” said
the co-founder of Joy
Division and New Order,
who will be playing New
Order albums Technique

If you’re a party
planner, we can
help your business
take off

Plumbing & Heating

and Republic in their
entirety at Clitheroe’s Grand
Theatre next month with his
band The Light.
“He was just one the lads,
you know. The first time I got
talking to him was at the Sex
Pistols show at Manchester’s
Electric Circus and he was
just a kid with ‘hate’ written
on the back of his donkey
jacket.
“Ian was happy a lot of the
time and was sincerely
happy about Joy Division’s
success and the hard work
that we’d put in.
“He was a very generous
person, certainly not a
morose man and a very
generous individual to work
with.
“After working with a lot of
people over the years, you
don’t meet many folk who
have his attitude. I
remember him fondly.
“Every time I play Joy
Division and New Order,
though, I do feel wounded.
“But playing live is still a
very healthy drug and my
great passion.
“It is about escaping the
world because the world can
be a bad, bad place.”
A rock and roll mythology
grew up around Joy

Division, and with Curtis’
passing it seems to have that
glossy finish, the same way
that Nirvana have.
“That’s what happens to
groups when they suffer:
they become immortalised.
Ian is always frozen in time,
Bernard Sumner, Stephen
Morris and myself have aged
around him, but he’s always
the same. That’s a weird
feeling.”
Hook added: “While I was
in New Order we completely
ignored anything to do with
Joy Division. The myth was
good: ‘The press all thought
we were dead arty,
intelligent and intellectual.”
Hook recalls recording Joy
Division album Closer in
Pink Floyd’s Britannia
Studios, with Joy Division
on a weekly wage of £12
each.
“We played a gig at Preston
Warehouse (February 1980)
and when the beer pumps
packed up it caused all the
equipment to break down,”
he said.
“It was a debacle. Half-way
through Transmission the
DJ announced, ‘The last bus
to Burnley is leaving in five
minutes.’ It’s strange what
you remember isn’t it?
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The fastest Vauxhall Insignia, this
GSi model, isn’t quite as wild as its
Insignia VXR predecessor was but
it’s smarter and arguably faster in
the real world. Four wheel drive is
still a key part of the package but
this time round, there’s the option
of diesel as well as petrol power,
with near 150mph performance
either way. Plus hatch and estate
options, a slicker 8-speed auto gearbox and some clever electronics to
get torque to the tarmac. It’s a lot of
car for under £35,000.
Given this Insignia GSi’s lack of
the throaty V6 powerplant used in
its VXR predecessor model, you
might be surprised to hear that
Vauxhall has timed it as being faster around the industry’s benchmark test track, the infamous
Nurburgring Nordschleife; 12 seconds faster in fact. That’s quite a lot
for a car fronting up with 65PS less
power. But of course it’s not what

Sport

you have but how you use it. This
GSi model’s sophisticated intelligent all-wheel drive system uses a
state-of-the-art rear torque vectoring system. Here, a clever twinclutch set-up - the so-called
‘Twinster diff ’ - can apply torque to
one or both of the rear wheels independently. When cornering quickly,
more torque is sent to the outside
rear wheel, improving traction and
ensuring that there’s far more of a
feeling of precision when you turn
in.
Two GSi engines are available this
time round, both mated to a freshly
designed, super-slick 8-speed auto
gearbox that comes with the requisite steering wheel paddles. The
petrol unit we’ve so far referred to
manages 400Nm of torque and
62mph from rest in 8.4s (about a second and a half slower than the old
VXR). Alternatively, there’s a much
less sporty-feeling Bi Turbo diesel

Facts at a glance

variant with 210PS, though this
derivative does offer 480Nm of
torque and improves the 62mph
sprint time to 7.4s. Either way, the
brand’s ‘FlexRide’ driving modes
system is standard, complete with
adaptive damping.
There’s been a subtle change of

emphasis in the move from VXR to
GSi branding for this hot Insignia but that’ll probably net this variant
more sales. It doesn’t have the
smart street presence of smart
premium German rivals, but it’s
arguably as capable as any
of them.

CAR: Vauxhall Insignia GSi
PRICES: £32,975-£34,875
– on the road
INSURANCE GROUP: TBC
CO2 EMISSIONS:
186-199g/km
PERFORMANCE:
[Grand Sport 2.0 Bi Turbo
diesel] 0-62mph 7.4s / Max
Speed 145mph
FUEL CONSUMPTION:
[Grand Sport 2.0 Bi Turbo
diesel] (combined) 38.7mpg
STANDARD SAFETY
FEATURES: twin front, side &
curtain airbags, ABS, ESP
WILL IT FIT IN YOUR
GARAGE?: [Hatch] length/
width/height
4897/1863/1455mm

Sport
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Sam’s return proves
to be Test highlight
By FRANK TURNER
Newsquest Sport

SAM TOMKINS caught the eye
and was a try-scorer on his return
from a four-year international
absence as England beat New
Zealand on Saturday.
The former Wigan full-back,
who has joined Catalans Dragons
for next season, was back from
the international wilderness for
the first of the three-Test series.
Tomkins, who started playing
for Chorley Panthers when he
was aged seven, had not played
for England since the 2014 Four
Nations Series, initially because
of a series of injuries.
But he never gave up hope of
returning to the international
scene and has been a model of
consistency for his club this
season, playing in all but two of
their 24 league and cup matches.
Tomkins gave England a perfect
start at Hull’s KCOM Stadium
with his third-minute try, his 18th
for his country.
His young former Wigan teammate, Oliver Gildart, scored the
match-sealing trey on his debut.
The only disappointment for
England was the loss of captain,
Wigan’s Sean O’Loughlin with a
recurrence of a long-standing
calf injury just 14 minutes into
the match. Saturday’s hardwon18-16 victory sets up the
series nicely as attention turns to
Anfield for the second encounter
on Sunday.
Man of the match Elliott
Whitehead says England will be
prepared for a New Zealand
backlash after helping his side
draw first blood in the series.
“We knew what they were going
to bring, they had a great
performance against Australia

Football and
ﬁreworks at
Ewood Park
England’s Sam Tomkins scores his team’s opening try during the ﬁrst Test against New Zealand in Hull
two weeks ago,” said Whitehead,
the former Bradford and
Catalans Dragons second rower
who now plays for Canberra.
“But we trained really well and it
showed. Our forward pack did
really well to get on top and we
got some metres down the
middle. They didn’t play bad and
they’re going to want to get a win
to make it one-all.”
Without 10 members of his
World Cup final team because of
injury and retirements, England

head coach Wayne Bennett was
delighted with the performances
of the newcomers which he says
demonstrates the strength in
depth at his disposal.
There were encouraging
displays from Gildart and the
three other newcomers in 2018,
Luke Thompson, Jake Connor
and Tommy Makinson. Bennett
singled out Makinson, who was
chosen as the players’ player of
the match, but the St Helens
winger insisted it was a team

effort. “It’s not about
individuals,” he said. “We play
for our country because we want
to put our best foot forward and
get the win.
“That’s what it’s all about, the
passion and courage each one of
us takes into the game. Team
work and togetherness got us
over the line. We spoke about
getting the series off to a good
start. But we won’t get ahead of
ourselves.They will improve, as
hopefully will we.”

Injured Lawes set to miss England’s
Autumn opener against South Africa
COURTNEY Lawes appears
destined to miss England’s
autumn series opener against
South Africa because of a
back problem.
Lawes left the squad’s
Portugal training camp on
Friday to return home in
order to receive specialist
treatment on an injury that
initially flared up before
Northampton’s defeat by
Leicester on October 6.
The British and Irish Lions
lock pulled out of the game
during the warm-up after
suffering a back spasm that

Saints director of rugby
Chris Boyd revealed was the
result of sleeping in a hotel
bed that was too small for his
6’7’’ frame.
“Courtney had a walk
through on Wednesday and
realised it wasn’t right. Our
medical team got on to it
straight away,” England head
coach Eddie Jones said.
“He was investigated here,
we couldn’t get the required
treatment here so had to send
him back. We’re hopeful he’ll
do some light training on
Tuesday.”

Courtney
Lawes appears
destined to
miss England’s
autumn series
opener against
South Africa

SATURDAY’S visit of QPR has
been themed as a ‘Football and
Fireworks’ event as Rovers
celebrate the club’s 143rd birthday.
The occasion coincides with
Bonfire Night and Diwali, the
Hindu festival of lights, with a
fireworks display set to take place
behind the Riverside Stand at
5.15pm.
Rovers host Steve McLaren’s
in-form side in the Championship
on Saturday (3pm), with adult
tickets available from £21, £15 for
concessions, £7 for Under-18s and
£5 for Under-12s.
There is free relocation for
season ticket holders in the
Riverside to other areas of
the ground (up to 12noon on
matchday) for the best view
possible of the post-match
fireworks.
Season ticket holders who don’t
wish to relocate and/or supporters
who wish to purchase match
tickets in the Riverside Stand will
be accommodated in the lower tier
of the Darwen End after the game.
The club are running a number
of other offers on the day
including discounts of up to 25 per
cent on all food and drink served
on the concourse, non matchday
prices in Blues on all food and
drink and 25 per cent off the away
kit in the Roverstore while the
club will be handing out 2,000 glow
sticks.
Tickets are available from the
Roverstore at Ewood Park, online
at eticketing.co.uk/onerovers or by
calling the ticket office on 01254
372000.
Supporters will not be able
to walk around the back of
the Riverside Stand due to the
fireworks display after the game.
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“They wouldn’t pay us, so
we nicked 30 frozen chickens
from a freezer and that’s all
we got.”
Hook last played with New
Order in 2007, and a
protracted legal battle
followed, Hook suing his
former band mates before
they settled their financial
differences a couple of years
ago.
“Going through that, it felt
like I’d split with the missus
and come home to find that
she’s chopped the dog in half,
that’s how entrenched and
bitter it became between
myself and New Order,” said
Hook.
“I think we should have all
got together after the court
case, Barney, Steve and
Gillian, and it was an error
that we didn’t talk then.
“Life is far too short isn’t
it?
“We have never rekindled a
civil relationship and that’s
very sad because all our
personalities are stamped all
over New Order.”
With The Light he will be
playing two New Order
albums in their entirety.
The dance-influenced
Technique, New Order’s fifth
album, was released in 1989

Peter Hook
and The
Light are
appearing
at the
Clitheroe
Grand on
Wednesday,
September
26
and includes the catchy
single Fine Time.
And the 1993 Republic LP
spurned Regret, New Order’s
last top five hit in Britain.
“It’s funny, Technique is
my favourite New Order
album and Republic my least
favourite,” added Hooky.
“The circumstances were
very difficult when we
recorded Republic because
we were all falling out, but

I’ve grown to love it.
“I’m not even sure that
New Order (original line up
with Hook) played a lot of
Republic live, so songs like
Special and Spooky might be
getting their first airing.”
Peter Hook and The
Light, Clitheroe Grand,
Wednesday, September 26.
Details from 01200 421599
or www.thegrandvenue.co.
uk
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Christmas is all
set to sparkle
CHRISTMAS kicks off in
spectacular style at Derian
House’s Winter Sparkle event,
taking place on Sunday, 10am to
4pm, at Astley Park in Chorley.
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Tory bid to
regain post
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Council could
have second
chief in 3 weeks
By PAUL FAULKNER
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DRONE footage, search engine
optimisation and social media
engagement are three ways
South Ribble Council hopes to
attract business to the borough.
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SOUTH Ribble Borough Council
could have its second leader in less
than three weeks – if a new bid for
the top job is successful.
An extraordinary meeting of the
authority has been arranged for
tomorrow, at which members will
vote on a call for the Conservative
former leader Margaret Smith to be
reinstated to the post.
That would see the removal of
Labour’s Paul Foster, who has been
leading the borough since October
15.
He was installed at another
specially-convened meeting
following the resignation of Mary
Green, who had been running the
authority since April.
But nine Conservatives did not
attend the debate, meaning the
group had insufficient numbers to
block the appointment of the
Labour leader.
It led to the unusual scenario of a
Conservative-majority council
being taken over by a Labour

Turn to page 3
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Niche magazine publications.
We publish three upmarket lifestyle magazine brands, each highly targeted
and carefully crafted to resonate with affluent readerships.

Living

Living magazines are
upmarket regional
lifestyle magazines.

Monthly: 116 pages
15k copies They celebrate the most
interesting local homes
to covet and the finest
properties and estates
to buy, They review the
best places to eat, sleep
and play and focus on
sumptuous goods from
local, luxury retailers.
We maximise response
for advertisers by
distributing Living
through a highly
targeted, controlled free
distribution network;
where outlets are
handpicked for their
clientele and upmarket
brand values.

Uptown
Quarterly: 100 pages
2.5k copies
WITH COMPLIMENTS OF NEWSQUEST

CHESTER

This new luxury
magazine showcases
stunning generic
content which is
compiled with the most
discerning readers in
mind.
This A4 magazine has
exceptional production
values and is printed on
a higher grade paper.
Editorial is based on
luxurious goods and
venues across the UK.
Distribution is
pinpointed via mosaic
profiling, to ensure that
its delivered through
the letterboxes of the
top 5% of the wealthiest
homes in any given
geographical area.

Prime
Monthly: 68 pages
10k copies

Prime is a market
specific magazine
aimed at people aged
60+ who are wealthy
retirees.
Using targeted free
controlled distribution,
Prime has the content
and design of a
nationally-published
title but with localised
advertising.
Each edition features
travel, celebrity
interviews alongside
health, lifestyle and
culture features.
Prime is published 6
times a year.
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Make your recruitment mission possible...
Welcome to nw1jobs.com, your local recruitment solution for the North West. Reaching
a combined print and digital audience of 600,000* people per month, nw1jobs gives you
unique access to both active and passive candidates in your area.
Our strong local publishing network allows us to reach candidates other job boards can’t.
With over 100 years experience working with local businesses, we understand your needs
and can make your recruitment mission possible.

11

Average
applications

11 applications
on average per
vacancy.*

342k
Visits

Over 342,000 visits
to nw1jobs.com.**

Print &
Online
Reach both active and
passive jobseekers
through our strong
publishing network.***

Recruitment Advertising nw1jobs.com
t: 0161 312 1535 e: recruiters@nw1jobs.com
Source: *JICREG Online 2018 **Applications (internal metrics) August 2018. ***Omniture August 2018
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38%
We provide a full service, working
with our clients every step of the way.

Plan.

Print & design.

Getting your leaflets to
your target audience
by targeting the
people most likely to
be interested in your
products and services.

Bringing your vision to
life without the hassle of
dealing with more than
one company.

Delivery.

Research.

We deliver your message
to your potential
customers in their homes
and online. We execute
targeted door drop and
online campaigns via one
of our trusted partners or
on our trusted websites.

Post campaign analysis
that can help you fine
tune your next campaign.

38% of leaflets via door
drop are kept for at least
a few days and 13% are
kept for a week or more.

59%
59% of consumers said
they visited a website to find
out more after receiving a
door drop.

48%
48% of consumers either
visited a shop, sent for
information, or bought a
product having received a
leaflet through their letterbox.

92%
92% of people read the door
drops delivered to their home.
(Source: DMA)

Sales rates:
Rates start from £28 per 1000 but
are dependent on size & weight.
Minimum Booking: 5,000 copies

Contact us:
t: 0845 1999 830
e: localsales@zoominleaflets.co.uk

zoominleaflets.co.uk

Get in touch.

localiq.co.uk
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SOUTH Ribble Borough Council
could have its second leader in less
than three weeks – if a new bid for
the top job is successful.
An extraordinary meeting of the
authority has been arranged for
tomorrow, at which members will
vote on a call for the Conservative
former leader Margaret Smith to be
reinstated to the post.
That would see the removal of
Labour’s Paul Foster, who has been
leading the borough since October
15.
He was installed at another
specially-convened meeting
following the resignation of Mary
Green, who had been running the
authority since April.
But nine Conservatives did not
attend the debate, meaning the
group had insufficient numbers to
block the appointment of the
Labour leader.
It led to the unusual scenario of a
Conservative-majority council
being taken over by a Labour
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